


As the vote for recreational 
use nears, the public perception 
of marijuana changes



   By Lissa Townsend Rodgers

  Photography by Krystal Ramirez



Las Vegas was built on not just giving a nod and a wink 
to vices, but welcoming them with open arms—pros-
titution is legal, alcohol is served 24-7 and gambling 
is practically a religious rite. This November, Neva-
dans will vote on whether to legalize the adult recre-
ational use of marijuana, one of five states with that 
question on the ballot. With the regulatory frame-
work already in place and a windfall of jobs and tax 
revenue poised to break over our state, all that’s left 
is for the majority of citizens to add cannabis to the 
list of things that happen here and stay here. 

Question 2 states that “the cultivation and sale of 
marijuana should be taken from the domain of crimi-
nals and be regulated under a controlled system.” 
Supporters are hoping that the third time will be the 
charm for decriminalizing cannabis in the Silver State. 
Attempts have been made before in 2002 (39 percent 
in favor) and 2006 (44 percent gave the thumbs-up), 
but 2016 may be the year to ride a tide of demographic 
change and national trends to the finish line. 

“The public has really changed dramatically. It’s like 
gay marriage—the whole country’s views are totally dif-
ferent,” says state Senator Tick Segerblom, D-Las Ve-
gas. “I also think the population has changed—the mil-
lennials poll really high on it.” Data concurs: The per-
centage of Americans who use marijuana more than 
doubled from 2002 to 2013, going from 4 percent to 
almost 10 percent, according to a study by the National 
Institute on Alcohol Abuse and Alcoholism, which also 
indicates that 21 percent of people ages 18-29 partake. 
It’s not just kept on the down low in living rooms ei-
ther: Smoking pot has become another sitcom/movie 
gag like the crazy boss or the broken-down car and a 
topic not just in hip-hop songs, but country and indie 
rock, too. Celebrities are increasingly open about use—
Rihanna is as likely to accessorize with a blunt as with 
a Louis Vuitton bag—and a number are even entering 
the marijuana business as entrepreneurs.

As users have come out of the shadows, so has the in-
dustry. “I think the people who say ‘it’s a bunch of ston-
ers starting companies’ haven’t gone to a conference 
or haven’t had any meetings with people in this space,” 
says David Dinenberg, CEO at KIND Financial, a com-
pany that creates seed-to-sale compliance software for 
the cannabis industry. KIND, based in California, also 
just inked a deal with Microsoft to make the tech com-
pany’s cannabis-tracking software available on their 
state and local government platform. “I think that [Mi-
crosoft] saw an opportunity, and we’re lucky enough 
that they chose us,” he says. With medical marijuana 
now legal in over half the states in the country and rec-
reational use permitted in four plus Washington, D.C., 
not even Bill Gates can afford to ignore it anymore.

Nevada’s medical marijuana industry has been serv-
ing patients for more than a year now; the population 

of cardholders has grown to almost 21,000 as of July 
2016. It’s an industry that has been built on profes-
sionalism and compliance, and tight regulations keep 
it that way. The grows are enormous, state-of-the-art 
facilities that fall somewhere between NASA and a 
tech startup, with guys in cargo shorts and lab coats 
moving through sterile white hallways to junglelike 
grow rooms, checking carbon dioxide levels and hu-
midity percentages on wall monitors. The dispensa-
ries are part boutique/part doctor’s office, with smiling 
employees in logoed polo shirts pulling product out of 
glass cases for a woman with sunglasses on her head 
and a motorcycle helmet balanced on her hip, as well as 
a 60-something man in a Guyabera shirt whose name 
and favorite strains are known to the staff. The invest-
ments have been enormous, but if Question 2 does 
pass, existing cannabis businesses get an 18-month 
head start before new players can enter the field.

“At the end of the day, it’s the fastest-growing in-
dustry in the country,” says Dinenberg. Estimates by 
ArcView Market Research found that legal cannabis 
sales hauled in $5.4 billion in 2015 and are projected 
to net $6.7 billion in 2016, so it’s not hard to see how 
legalized adult recreational use could offer a payout  
of Megabucks proportions. A recent study by RCG 
Economics and the Marijuana Policy Group found 
that the adult-use marijuana market in our state 
could be worth over $390 million by 2024 and create 
about 6,000 jobs a year. 

And in these days of outsourcing, cannabis pay-
checks stay put—the regulation/compliance system 
and federal illegalities mean that not only can most of 
those jobs not go overseas, they can’t even cross state 
lines. “The law requires so much of the industry to 
be located here that there’s more money circulating 
in the Nevada economy than would otherwise be the 
case,” says John Restrepo, principal at RCG Econom-
ics. “It’s different than alcohol—whether you’re a su-
permarket or a bar, there will be a local distributor, 
but that alcohol is usually produced in another state.” 
That leads to not only more employment within the 
industry, but more employment because of it. “The 
three main industries are cultivation, retail and man-
ufacturing,” Restrepo says. “Then there are the folks 
that are the suppliers—copiers, toner, janitorial ser-

vices and repairs, engineers that help design places, 
people who work on the construction side.”

“The fun part is, we have no state subsides what-
soever. We had to pay Tesla $1.5 billion to get 5,000 
jobs,” Segerblom says. “[The marijuana industry is] 
giving us 5,000 jobs and it doesn’t cost us a cent.” 
Actually, if you factor in the abundance of licensing 
fees, marijuana businesses actually pay the state to 
be allowed to create work.

The state also stands to gain from the taxes on rec-
reational marijuana—Colorado pulled in more than 
$16 million in taxes in June 2016 alone. The RCG re-
port indicates that Nevada will get about $464 mil-
lion in taxes and fees between 2018 and 2024, with 
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They call it Sin City for a reason. 

Clockwise from top: New 
plants from Matrix; Shatter 

from The Dispensary 
(opposite page); bakers 

from The Grove and The 
Grove’s growing facility
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much of it going to public schools. Adam 
Cohen, senior vice president of business de-
velopment at Electrum Partners, a consult-
ing firm for the cannabis industry, thinks 
those tax revenues could benefit residents 
on a number of levels. “One of the challenges 
for Nevada parents is our schools are poorly 
funded and are struggling with really diffi-
cult situations,” he says. “This could change 
that entire structure and allow us to cre-
ate really well-funded schools—which will 
change the environment for people looking 
to settle here, and will up property values.”

Tourism has always been part of the Ne-
vada model; our state currently has a reci-
procity program in which medical marijua-
na cardholders from other states can make 
purchases here. “We’re the state that adver-
tises itself as what happens here, stays here,” 
Segerblom says. “We need to be out front 
on this as opposed to falling behind every-
one else. It’s a huge thing with millennials. 
If we’re trying to attract them to Nevada as 
a great place for tourism, it’s something we 
want to be able to offer.” Cohen used to work 
in casino analytics and believes that being 
slow on legalization may have already “cost 
us some dollars.” He recalls that “the most-
searched travel destination in the United 
States in the first quarter of 2015 was not Las 
Vegas, it was Denver, Colorado. In the sec-
ond quarter of 2015, yet again it was Denver.”

While the presence of legalized weed alone prob-
ably won’t sway those who don’t partake, it will make 
those who may have already planned to add a little 
Hangover or Fear and Loathing to their Vegas experi-
ence do it legally—while giving Nevada some tax dol-
lars and PR. “People are going to want to go to the 
dispensaries, see how it’s grown, take a selfie, buy a T-
shirt, buy a joint and go back home and tell everyone 
how great their experience was,” Segerblom says.

But visitors could take home more than a souve-
nir from the Nevada cannabis industry. Our state’s 
stringent regulatory framework may have compli-
cated matters for entrepreneurs, but it’s proving 
helpful for other states. Dineberg acknowledges that 
“everyone says Colorado is the blueprint,” but “I also 
look at the Nevada that way. … Nevada was really the 
first state to come out and mandate lab testing. Look 
at the effect that has: Every new state coming out has 
a lab-test requirement. Even Colorado is going back 
to clean that up.” 

Cohen agrees. “Pennsylvania is a great example. 
Their market is just opening up, they’re beginning a 
regulatory framework and the governor reached out 
to discuss what Nevada has done,” he says. “We have a 
reputation for having a great regulatory framework for 
difficult-to-regulate industries. Gambling and prosti-
tution are already legal here and managed really well. 
We have an opportunity to set the tone nationally.” 

And perhaps internationally. “I think the reality of 
where we’re going and where we are in the indus-
try isn’t going away. It’s going to become a more and 
more global industry,” Dinenberg says. Much as Ve-

gas has led the world in gaming, it could also lead the 
world in cannabis. “Our grows, our dispensaries, our 
edibles are state of the art. Things that people have 
learned in other states, they’ve brought here, so we’re 
starting at the top,” Segerblom says. “Once we get go-
ing, we’ll be one of the top innovators in the world.”

Of course, if all of these things are to come to pass, 
Question 2 needs to get a majority of the vote on No-
vember 8. “Right now the polling is in our favor, but 
polling at 55 percent is kind of a dangerous thing,” 
Cohen says. “It’s on the edge.” More optimistically, 
Segerblom gives Question 2 “80-20” odds of passing. 
“It’s a once-in-a-lifetime opportunity,” he says, “It’s 
a perfect industry for Nevada and a perfect time for 
Nevada to take the lead.”

 What’s in Your Weed? There are more than 80 active chemicals in a marijuana plant, but some are more important than others. 

The big two are the cannabidiols, colloquially known as THC and CBD, which are where the bulk of the medical (and, um, recreational) effects come from. 

Terpenes are what give marijuana flavor—it’s what makes Orange Crush taste and smell different than your Vanilla Kush—and are present in many other 

plants. Due to federal restrictions, most of the studies into medical marijuana are being carried out in other countries, but the DEA’s recent announcement 

that they are taking steps “to increase the lawful supply of marijuana available to researchers” will hopefully facilitate more scholarship stateside.

THC Delta-9-
tetrahydrocannabinol

CBD  
Cannabidiol Caryophyllene Limonene Pinene Myrcene

WHAT IT IS
THC is the primary 

mind-altering 

ingredient in cannabis.

Non-psychoactive; CBD 

probably has the most 

medicinal potential

A peppery, somewhat 

spicy terpene, it’s also 

found in rosemary and 

cloves.

A sweet, tangy terpene 

that’s also found in the 

rinds of citrus fruit.

Highly aromatic, it’s the 

most common terpene 

found in plants.

An earthy, fruity 

terpene, it’s the one 

that’s most present in 

cannabis.

WHAT IT 
DOES

Increases appetite and 

reduces nausea, as well 

as some pain-relief use.

Most often employed as an 

anticonvulsant and anti-

inflammatory medication.

Has anti-inflammatory 

and analgesic effects; 

may impact anxiety and 

depression.

Alleviates gastric 

distress as well as 

serves as an anti-

fungal agent.

Has been used in folk 

medicine as an analgesic 

and anti-inflammatory.

Myrcene is found in 

lemongrass and hops 

and is likely responsible 

for their sedating 

effects.

STRAINS 
WITH A HIGH 

CONTENT
Kosher Kush, Girl Scout 

Cookies, Banana OG

Charlotte’s Web, 

Thunderstruck, Harle-Tsu

Pineapple Express, 

Gorilla Glue, Tangerine 

Dream

Super Lemon Haze, 

Sour Diesel, OG Kush

Blue Dream, Strawberry 

Cough, Super Silver Haze

Chemdawg, Golden 

Goat, Grape Stomper

MAY BE 
USED FOR

Alleviate some 

of the effects of 

chemotherapy in 

cancer patients; also 

used as a sleep aid.

Seizure reduction in 

epileptics; used to treat pain 

from rheumatoid arthritis.

Often used in 

anti-inflammatory 

topicals.

Used in everything 

from food to cleaning 

products, as well as 

treating heartburn and 

acid reflux.

Also found in eucalyptus 

oil and tea tree oil, it’s 

used as an antibacterial 

and anti-inflammatory 

agent.

Used as an analgesic, 

anti-inflammatory and 

muscle relaxant, it also 

enhances the effects of 

other terpenes.

SCIENCE 
SAYS

A study conducted in 

Israel in 2014 suggest-

ed that small amounts 

of THC can help protect 

against cognitive defi-

cits related to neuro-

degenerative diseases 

such as Alzheimer’s 

and Parkinson’s.

A small-scale study 

done by Stanford in 

2013 showed that CBD 

oil reduced seizures in 

epileptic children by about 

80 percent. Britain’s 

GW Pharmaceuticals is 

currently undertaking a 

major study.

A 2015 study at 

United Arab Emirates 

University indicated 

that Caryophyllene, a 

CB2 receptor agonist, 

impacts behavior 

related to anxiety and 

depression in mice.

A number of studies 

indicate that Limonene 

may have positive 

effects in mammary 

and liver cancer 

prevention as well as 

tumor reduction.

A British study in 2002 

found that Pinene is an 

effective bronchodilator. 

A 2011 study conducted 

in China concluded that it 

has antimicrobial effects 

that make it useful against 

some viruses.

A 2002 study found 

sedative effects and 

longer sleep periods 

in mice dosed with 

Myrcene, while a 2007 

study conducted in 

Jordan found it helped 

fight the symptoms of 

diabetes in mice.



The dispensary is where the cannabis indus-
try culminates, where money and time be-
come a product for a patient. Megan Lund, 
manager at The Dispensary knows what it 
takes to get to that point. Growing cannabis 
has been a family project for years; witness-
ing every step of the process has given her a 
range of knowledge that she shares with both 
budtenders and patients. “I believe so much 
in the plant that it’s not hard to talk about it,” 
she says, discussing the details of the dosing 
of a cake pop versus that of a Cheeba Chew, 
the qualities of a Rosin Rocket over a stan-
dard pre-roll and not just indica or sativa, 
but the minutiae of which variant of lemon 
haze would best suit a client’s needs. 

It’s about sharing knowledge to help 
patients. … I’m able to talk more about 
the plant because I know that much 
more about it, from the growing side 
to the production side to doing extrac-
tions. It helps a lot—knowing about 
terpene profiles and the different can-
nabinoids and their benefits. Plus, I’ve 
made my own medicine for years. From 
the seed to where it’s actually helping 
people, I’ve done all of that. So it comes 
very naturally.

You have to listen to the patient. Do 
they want an indica or a sativa? How 
are the different percentages of things 
going to affect different people? We 
have a lot of people coming in for the 
first time who have never smoked mar-
ijuana … you don’t want to scare them. 
It has to be sometimes a really gradual 
introduction.

Dealing with really sick patients, it’s 
on a different scale. It’s a more per-
sonal thing—I love seeing people’s way 
of life improving, and I know when 
they leave that’s going to happen for 
them. I wish I could go to my 15-year-
old self and say, “You’re going to have 
a lot of shitty jobs. But when you get to 
35, you’re going to have the career of 
your dreams. It won’t be just a job: It’ll 
be something more.”

Different shops draw different types 
of customers. … Our Henderson store 
is more of a neighborhood dispensary—
flower is definitely the biggest seller, but 
edibles are big, too. Topicals are becom-
ing pretty popular as well. It’s an easy in-
troduction for people who don’t neces-
sarily want to smoke but want to relieve 
their pain. Decatur is a little more of a 
tourist store. There’s a lot of new dispen-
saries in that area so there’s competition, 
but I think the way that we train our 
budtenders is top-notch: We’re more of 
a connoisseur’s shop. We’re going to have 
all of the really good stuff.

The cannabis industry is rife with 

legal intricacies. Corporate law, 

real estate transactions and gov-

ernment regulation all play a role—

and that’s just the beginning. Law-

yer Melissa Waite received an MBA 

and a law degree from UNLV, both 

of which helped prepare her for the 

complexities of medical marijuana 

law in Nevada. She has “learned 

the artful dance of doing business 

as a cannabis operator in Nevada,” 

but a fast-evolving industry also 

has fast-evolving regulations.

Medical marijuana regulations 

may have something in common 

with other parts of the law, but 

it’s a unique field. … I think it 

was a natural fit from the work 

that my firm had done over the 

course of many, many years with 

other related industries—gaming 

and liquor licensing and those 

industries are very heavily regu-

lated. Many of the same type of 

issues are presented in terms of 

the zoning, in terms of political 

pressure, in terms of having a 

suitable individual operating the 

business. The aspect of medical 

marijuana that’s unique is the 

competition—there’s a limited 

number of those licenses, unlike 

liquor and gaming where, techni-

cally, if you can find a location 

and meet the qualifications, 

you’re going to get licensed.

The most difficult legal hurdle 

that these groups face is 

navigating the process of 

licensure and then compli-

ance. It’s unique and it’s one 

of those areas that we all 

just started learning in the 

last few years. In other ar-

eas of law, we’ve had a long 

history of compliance and a 

long history of interpretation 

of the rules governing these 

businesses. But medical 

marijuana businesses are 

subject to these new regula-

tions, new laws that are still 

changing and are still being 

interpreted differently.

Working in a field where the rules 

and regulations are still taking 

shape has its challenges. … This 

is an area that I really enjoy and 

I keep as up to date as much as 

possible as things change. … It’s 

not often in an attorney’s career 

where you see a whole new area 

of law come up. A lot of the is-

sues that we deal with on a day-

to-day basis are the same legal 

issues that everybody has been 

trying to tackle whether they’re 

related to business, criminal, civil 

or personal matters. But this is 

sort of the creation of a new seg-

ment of law that has its own gov-

erning structure, and I do think 

it’s created a unique opportunity 

for specialization for attorneys.

A lot of the cautiousness 

around the cannabis industry is 

due to the issues we see at the 

federal level. Once there’s a 

reconciliation of the federal 

and the state law, I think 

we’ll be much more 

likely to see law 

schools and state 

bar associations 

and serious legal 

resources for at-

torneys becom-

ing more accept-

ing of that area 

of law—teaching 

it and specializing 

in it. But currently, 

with funding and 

with donors and with 

other considerations … 

it’s just a little bit risky at 

this point.

Melissa Waite
 Lawyer, Jolley Urga Woodbury & Little 

Megan Lund
Manager, The Dispensary

M
E

L
IS

S
A

 W
A

IT
E

 B
Y

 P
E

T
E

R
 H

A
R

A
S

T
Y



21

Se
p

te
m

b
er

 1
5-

21
, 2

0
16

|
V

eg
as

S
ev

en
.c

o
m

Evan Marder Chief Operating Officer, Matrix NV

There’s no perfect educational background or résumé qual-
ifications for entering the marijuana industry. But Evan 
Marder’s experience in nightclubs and entertainment gave 
him a pretty good start. “I was operations manager for Ka-
hunaville in Delaware, which was a 100,000-square-foot 
complex, the largest on the East Coast,” he says. “That’s 
what actually gave me the confidence to know I could do 
something like this on this scale.” That job brought him to 
Nevada 15 years ago, but growing cannabis has also been a 
longtime avocation. At Matrix NV, he oversees the plants—
from seed to clones to cutting to flowering to production—
and handles myriad variables that arise along the way.

Sometimes the smaller players win the game. …
When this opportunity came up in Nevada, I just 
learned everything I could about government and 
regulations and what it would take to make some-
thing like this happen. I basically gambled my whole 
livelihood and my life savings … and here we are.

I’m basically the blue collar guy that everyone said 
couldn’t get into this industry because it’s so expen-
sive. I was very fortunate, but it took a lot of work. I 

paid lawyers hundreds of dollars to tell me I was out 
of my mind. There are a lot of teams that tried to do 
this—“Yadda yadda marijuana, we’re going to make 
millions, it’s going to be great.” Then they actually 
start digging into it, doing the whole licensing pro-
cess and building one of these places that they real-
ize nobody knows how to build. Just knowing how 
difficult the process was, I figured that 30 percent of 
the licenses granted would get to the finish line. And 
that’s pretty close to where we’re at right now.

But I did the entire application plan — the state and 
the city. It was probably about three months of three 
hours’ sleep each night. I was literally delirious. Every 

little step has been extremely difficult. When you go 
to the building department—none of them have ever 
seen what you’re doing, so a lot of the stuff that you 
want to use, it’s like, “You want to do what? Holy shit!”

The legalization debate is changing, but it still 
hasn’t been won. … There’s a lot more support now, 
but people still need to get out and vote. Get the 
money to the schools, get the money for infrastruc-
ture: It’s better in our hands than in criminals’ hands. 
You know those things that pop up on Facebook—
The 16 Most Embarrassing Pictures? I clicked on it 
once and the majority of people were in nightclubs 
face-planted on the floor, just completely inebriated. 
That’s acceptable behavior, but smoking a joint and 
eating some Cheetos isn’t? 

If it comes here, Nevada will dominate. This will 
be the Amsterdam of the West, it will be the mecca 
of marijuana—but at the same time, it’s going to be 
done right. Nobody does this kind of thing better 
than Nevada, especially here in Las Vegas. I think it’s 
going to be phenomenal.

“There’s a lot more 
support now, but people 

still need to get out 
and vote.”



Melissa Parks has experimented in the 
kitchen since she was a kid baking holi-
day cookies. After training at Le Cordon 
Bleu and Johnson & Wales University, she 
worked everywhere from research and de-
velopment at General Mills to fine dining 
restaurants to top athletes’ kitchens. Her 
current career as a cannabis chef has led to 
a cookbook, Herb: Mastering the Art of 
Cooking With Cannabis, and her kitch-
en at Vert edibles, where she produces in-
fused teacakes. In flavors such as chocolate 
mint and key lime, they look like they should 
be served on fine china at a high-end high 
tea, and are so tasty it’s hard to eat just one.

She got involved in cannabis cook-
ery in Colorado. … I was approached 
by girlfriends of mine who had ill-
nesses ranging from breast cancer to 
lymphomas. They had tasted my des-
serts and asked me to do a medicated 
version. I don’t smoke, [and] I was 
like, “Am I going to get arrested?“ I 
knew nothing about it. I Googled ed-
ible companies in Colorado, found 
an address and walked in there with 
12 unmedicated versions of cook-
ies, cupcakes, tortes. I said, “I wanna 
work. I wanna learn.” They brought 
me in and—no joke— three weeks lat-
er they fired their head chef and gave 
me six months to revamp their entire 
product line.

It’s a challenging ingredient to work 
with, but a rewarding one. … One 
thing about working with cannabis is 
that it’s a beast in and of its own—the 
way that it’s absorbed into a dough, 
the way that it emulsifies into mix-
tures. If you blend it too much, does 
the dough become crumbly or dry? 
What is a safe temperature that’s not 
going to burn off your THC? All of 
those things are such fun for me, but 
when I first started, I wanted to put 
my head though a brick wall: Why is 
this cake recipe that has worked for 
the last 10 years not working with this?

The cookies are individually dosed, 
they’re small, but they offer flavor 
profiles that really go with the oils. 
Each one already has therapeutic 
spices and herbs without the can-
nabis—cinnamon or key lime juice 
or blueberries. The therapeutic mint 
can be soothing, it can be uplifting, it 
can help with stomach issues. I want-
ed to find a way to bring together 
health, cannabis and something that’s 
fun to eat. I’m a chef first and always: 
If it doesn’t taste good, if it doesn’t 
look good, it’s not leaving my kitchen.

Vert’s kitchen is part of the Grove 
complex, where a seed can go from 
a tiny speck in the soil to a delicate-
ly frosted pastry without leaving  

the building. … Going from the seed 
downstairs to the plant downstairs to 
the oil refining up here to what we 
produce here in the kitchen—there 
are no boundaries. I can go down-
stairs and talk to the growers. I can 
go next door and work hand in hand 
with the guy who produces the oil. 
We’re very focused on the therapeu-
tic nature of cannabis—we want to 
make it approachable. 

Celebrity 
Cannabis
➜ These days, it’s not enough to be 

famous for one’s talents. It’s fine to be 

an actor or an athlete, but what really 

makes bank is being a brand, expanding 

into as many fields as possible (actor 

and athlete) and putting that well-known 

name on everything from sneakers to 

spaghetti sauce. Increasingly, that menu 

of potential endorsements includes 

cannabis, with a number of celebrities 

getting in on the action.

Tommy Chong has been identified 

with weed since his Still Smokin’ days. 

He had his own line of glass bongs 

and wound up serving nine months 

in federal prison in 2003 on drug 

paraphernalia charges but today, his 

line of marijuana, Chong’s Choice, 

is sold legally in six states. The Bob 

Marley name has been carried on by 

his family, both musically and with 

headphones, backpacks, coffee, energy 

drinks and now the Marley Natural 

marijuana line. Willie Nelson just 

launched his brand, Willie’s Reserve 

in Colorado and Washington. The line 

offers eighths, pre-rolls, disposable 

vape pens and several strains, but it’s 

too bad there aren’t any seeds left from 

the pot Willie smoked on the roof of the 

White House: Oval Office Diesel would 

probably be a best-seller.

Another natural to the biz is Snoop 

Dogg with his Leafs by Snoop marijuana 

line, which has flower, wax and edibles 

in a dozen flavors, all with unexpectedly 

elegant packaging that looks more like 

Neiman Marcus guest soaps than some 

rapper’s weed. He’s also rolled out the 

Merry Jane website as the first step 

in creating a marijuana-centric media 

platform. Wiz Khalifa has renewed his 

deal with RAW rolling papers and is de-

veloping his own line of smokables with 

Colorado’s RiverRock Cannabis.

Melissa Etheridge has a line of 

cannabis-infused wine, while Whoopi 

Goldberg has Whoopi & Maya, a line 

of cannabis products for menstrual 

discomfort that includes balms, 

tinctures and bath salts. However, not 

every famous name you see on a bag of 

buds is in the biz. Stevie Wonder hybrid 

and Michael Phelps OG are merely 

tributes to beloved figures, albeit ones 

that are a little more edgy than a T-shirt.

Melissa Parks
 Executive Chef, Vert 
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